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Introduction

Methodology

Looking back at 2010 we can feel pretty positive about the year and optimistic about the
landscape in the coming months, When compared to the challenging job market of 2009 it
has been a very good year with many more opportunities available for candidates and the
majarity of companies focused on growth.

The banking and financial services sector was quick off the mark at the start of the year,
replacing the headcount that was 105t and investing in additional headcount in key areas,
Regardiess of increased regulation, increased liquidity expectations and compliance,
companies have returned to very positive balance sheets and growth is firmly on the agenda.
The broader commercial sector quickly followed suit as they have also positioned
themselves to take advantage of a much improved market,

Probably the most significant cutcome of this renewed recruitment activity is that we have
reverted to a candidate short market in record time, Demand for high calibre candidates
ACT0ss Most sectors continues, but the pool of talent remain limited.

2010 has been a year of recovery, rebuilding and laying solid foundations for future growth.
Markets and specifically equities have rallied as we close the year and thus hopefully we can

all look forward to a good 2011.

We recently carried out a survey of our clients on their business performance in 2010 and
look forward to sharing these findings in this report.

I hope you find it useful and please do not hesitate to contact the Ambition team If we can
be of any further assistance.

Regards,

Matthew Hill
Managing Director, Hong Kong

During Movember 2010, Ambition conducted a survey amongst our clients focusing on recruitment and market trends.
450 Hong Kong and Singapore based executives were surveyed. This comprised an even spread of Finance, Sales &
Marketing and Human Resources professionals from over 300 companies across 12 industry sectors,

Core Focus:

» Business Perfonmance and Market Outlook

« Hiring Trends
¢ Compensation
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Key Findings

The survey produced some interesting findings. Firstly it confirmed what we already knew, i.e. 2010 was a year of
recovery in Asia, but secondly highlighted some important By-products to be aware of due to this growth

The fact that businesses werne growing and that confidence was returning (certainly in Asia), had a significant impact on
candidate confidence and this was probably the biggest step change to 2009, In 2000, candidates didnt want to move
as there was an overwhelming concern of being last in first out. However, as we've progressed through 2010, candidates’
confidence has steadily improved and this has meant that many were willing and able to make the move to other
companies, This led us to see not only new roles being recruited in the market as a result of growth, but also a significant
increase in the recruitment of existing roles due to the attrition that clients were experiencing, In what quickly became a
talent short market this was making recruitment increasingly difficult because, as indicated by over 30% of respondents,
the greatest challenge they faced when hiring was the lack of gualified candidates. It is likely that this trend will continue
&5 over /2% of respondents expect 2011 to be a better year than 2010 and will therefore need to expand most
functions,

The survey confirmed that even in the face of the economic challenges in the West, Asia remains in growth mode. What
this means for candidates is that career opportunities will continue to present themselves and for clients there is a very

real opportunity to drive revenue growth and market share in Asia. That is, as long a5 they can identify the right talent,
and if it"s not in Asia, our survey tells us that 52% will bring them from overseas.

The survey confirmed that even in the
face of the economic challenges in the
West, Asia remains in growth mode.

Highlights

» 93% of respondents saw their business perform as expected or better than expected in 2070
# 50% of respondents saw attrition increase in 2010

« Salary increments and bonuses are back on the corporate agenda

¢ 72.5% expect an even better performance in 2011

« Most functions are set to expand in 20711 led by sales and business development
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It is encouraging that the vast majority of
respondents are looking to award salary increments
and bonuses on the back of improved business
performance through 2010...
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Salaries & Bonuses

AL the time of writing it is encouraging to see that salary increments and bonuses look te be back on the corporate
agenda. In Singapore and Hong KEong. only 2.5% of respondents indicated that there would be no salary increment, whilst
a wery positive 79% of respondents indicated that salary increments would be between 2% and 6%. At the other end of
the spectrum, over 5% of respondents indicated that the salary increments they awand will be 8% or above.

Expected Average Salary Increment for 2011

On the bonus front the optimism continues as over B1% of respondents stated that the average emplovee can look
forward to a bonus of up to 20%, encouragingly higher than the market has seen for some time, At Director level the
good news continues with 51% of respondents indicating that bonuses would be up to 20%, 25% of respondents
indicating above 20% and 24% of respondents indicating that bonus payouts could exceed 30%. Only an average of 7% of
respondents didnt expect to pay any bonus,

Expected Performance Bonus for 2010
by Percentage of Salary

tierm [X], 1 120N 20-3r% My
Hon-Executhne’Mon-Director el B ExscutivaDirector lvel

[t is encouraging that the vast majority of respondents are looking to award salary increments and bonuses on the back
of improved business performance through 2010, and this provides an optimistic backdrop as we enter 2001,
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Attrition & Retention

An increased attrition rate, coupled with the
difficulties of attracting high calibre candidates
in a talent short and hugely competitive market

like Asia is possibly the greatest threat to
business growth.

[n a talent short market, attrition has become a major concenn ghven the challenges to recrult additional, let alone
replacement positions. In both Singapore and Hong Kong, almost 50% of respondents said that they had seen their
attrition rate increase through the course of 2010, This in itself isn't surprising given the market in 2009, but what is
concerning |5 that 1% of respondents indicated that the maln reason for this Is due to employees being lured by better
rermuneration packages by competitors and 41% indicated that there were a lack of career opportunities available.

Factors Influencing Attrition in 2010

Urisiaficioy  Poormanagesend Mo o LackolEemingand  Lickofcassr  Movieg oulof

nalary incremnE within T [ PrOGIEL e nciulry. rreeding
et ofered By sppeortn By o s aton
S L e

2010 has seen a considerable shift in candidates’ confidence in the market as the number of candidates willing to
consider opportunities outside of thelr current employment continues to increase. In addition, given that growth in 2017
i5 still on the agenda for most respondents this remains a wery real threat moving forward, Through the course of 2010 in
Hong Kong and Singapore, we have seen an average salary increment of 10%-20% for candidates that switched
companies, [t would be unrealistic and indeed unsustainable for companies to offer their emplovees salary increments of
this size, 50 there needs to be a real focus on retaining people through training, development and career progression. An
increased attrition rate, coupled with the difficulties of attracting high calibre candidates in a talent short and hugely
competitive market like Asia is possibly the greatest threat to business growth,
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Employment Trends

Banking & Financial Services

The financial services sectors certainly led the way in 2010 from a hiring perspective. Corporate Communications and
Media Relations roles at manager or senior manager levels seemed to top the agenda for the first half of the year
specifically in the regional platform. Internal Communications experts have also been in popular demand as many
international businesses continued to invest in the growth of their Asian businesses and which created a greater need For
rmone effective and joined up communications across regional offices.

Internal Communications experts have also been
in popular demand as many international
businesses continued to invest in the growth of
their Asian businesses...

The feedback we are getting is that there will be healthy growth and demand for sales and marketing professionals,
especially once the bonuses are paid out in quarter one of 2017, when people start to move arownd in the job market.

Professional Services

When we compare recruitment and job flow in other sectors, Professional services was probably one of the least active
areas in Hong Kong throughout 2010, Howewver a number of law firms, accountancy and consulting firms did specifically
foous their energies on expanding their business development teams and looked to exploit the improving sentiments
that many ather sectors were experiencing.

The vast majority of these opportunities have been at the middle to senior management level with some having a
reglonal focus, A lot of work has been done by these companies to lay the foundations for more growth in 2011,

FMCG

Surprisingly we saw a retentively slower year in terms of hiring for the FMCG sector, Many companies worked hard to
ensure their staff enjoyed positive salary increments and with promotions for some, Therefore we saw low stalff attrition
in this area, Simultaneously we experienced a number of businesses fighting hard to retain Sales and Marketing staff
whenever staff looked for better opportunities. The hottest industries in 20710 for hiring were alcohol and tobacco, and
there was a rising need for middle level sales and Brand Management assignments. We also experienced many FMCG
clients pushing growth in their supply chain teams specifically amongst Demand Planners and Logistic Managers.
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Employment Trends

Media & Entertainment

Far the first six months recruitment activity within the media and entertainment sectors was cautious as these sectors
continued to be prudent. That said we did see a number of optimistic determinants and in hindsight clever businesses
expanded their sales teams and picked up good talent before most other businesses entengd the chase,

From thie start of quarter two we have seen a big upsurge in hiring and demand for quality candidates in Publishing, Event
Management and midsized agencies specifically those specialising in Onling Marketing and CRM. In general, there has
been a massive demand for CRM, Search Engine Optimisation, Soclal Media and e-Commerce specialists and we belleve
this will continue threughout 2071,

Retail

It was a good year for the retall sector in Hong Kong especially for both mass and luxury retailers. Clients were quick to
replace lost headcount Fram 2009 with many retailers looking to grow staffing numbers in response to the continuing
improvements in retail sales, mainky fueled by mainland Chinese tourists. Hiring has been mostly competitive within
Whaolesale, Operations and Marketing teams at the middle management level, whilst many clients have also actively
added new talent into their Buying and Merchandising teams.

We have seen some very positive salary increments within Retail this year at 10 -15% for candidates changing jobs and
many clients willing to offer highly competitive packages to attract the best talent.

Hiring has been mostly competitive within
Wholesale, Operations and Marketing teams at
the middle management level...

There has been an increase in the number of newly created regional roles from international retail brands throughout
2010 with many based out of mainland China and specifically Shanghal. Hong Kong and Asia Pacific experience are
consistently sought after with Mandarin language skills being highly desirable if not essential. Unfortunately, there are
consistently not enough suitable sendor level candidates with relevant experience and many companies continue to bring
in overseas candidates for the top level roles

Online Marketing and CREM continue to be growth areas in all retail businesses. Traditional marketers now have (o equip
themselves with Mew Technology and Social Media experience to stay attractive within a fast evolving retail world
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Outlook 2011

Across all industries hiring has increased and it
seems this is set to continue across almost all

functions.

On the basis of the results of our survey, the outlook for 2011 seems to be confident, upbeat and optimistic. Acrass
Hong Kong and Singapore, 72.5% of respondents feel that their 20011 performance will be better than their 2010
performance, OF the remainder, 24.5% feel that their performance will be the same as 2010 and only 3% feel that they
will have a worse performance than 2010,

Acrass all industries hiring has Increased and it seems this is set to continue across almost all fumctions. It is unsurprising
that 69% of respondents expect to be expanding their Sales and Business Development functions in 2011 as companies
look to drive their revenue streams and capitalise on an improved economy, Growth is also expected in Marketing and
Communications, and with greater focus on Regulations, Accounting, Risk and Compliance professionals are also likely to
be in demand as we move through 2017, For those in Banking and Financial Services, 33% felt that the Operations
functicons will likely expand.

[t is encouraging to see that most companies are looking to grow and expand their functions to increase market share,
but the flip side s that candidates are already in short supply. The talent pools are and will remain limited, so at some
paint employvers will need to compromise to find the right talent as it is highly likely that dermand will outstrip the supply
of the ideal candidates as we progress through 2077,

About Ambition

Ambition |5 a leading global boutique recruitment business listed on the Australian Securities Exchange, With coverage
across Hong Kong, Singapore, Sydney, Melbourne, Brisbane and London, we specialise within the areas of banking &
financial services, finance & accounting and sales & marketing.

Far mare infarmation, please visit: www.ambition.com.hk
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Hong Kong Salaries 2011

Sales & Marketing Professionals

Broadcasting ! Entertalnment ‘Years of Experience Annisal Salary Range (HES)
Wice President / Marketing Deeector L Il - 1.5M
Asseciate D pctor 104 JI0E - IM
Murteling Manager %.10 420K . Fa0E
Vice President | Dieector. Distiibutian 124 Il - 1.5M
Assoolate Deecton, Dishributkon 104 JI0E - TML
Distribution Manasger G-8 420K - G50
Wice Pregident ¢ Dieector Advirtising Sales 124 Il - 1,5M
Asnocisie Diecior, Saley 10s FIOK - 1M
Skt ML B AB0K - 730K
Financisl Services

Exetutive Directcs, Maketing s 1504
Mlarketing Directo 154 Il = 1.5M
Wice President, Marketing 104 T0K - Q60K
Wlarbistirgg P ndger B A0 - 540K
Managing Director, Corporate Communications | Affairs s 184
Directon, Corporate Comermeications | Affairy 15 I - 1.BM
Vice Presidient, Carporate Comremunbiation | Alfairs 104 TI0E - TM
Ansistand Vice Prevident, Corporate Communications | Affairn G-8 AA0K - 720K
Intenal Communicatiins Manager 6-8 470K - 770K
Emesriitivie Directos, Evisnis Fa 1584
DHrectind, Ewents 154 Il - 1L5M
Conlertnds I Event Manaper B-8 4200 - 70K
Everit Specialin 1-5 2A0K - 420K
Moy Relations Mansger 6-8 470K - 70K
Head of Market Research § Business [nteligence 15a i - 12N
Markit Bedeaich § Budiniss [stelligence Managed B-10 SA0K - 720K
FMOG

General Marager 15 1284
Sales Directon 12s B0 - TS0
Sales Manages B AR0K - GO0K
Ky Adoounl Mandaped 5-8 390K - 530K
Markirting Direcior 154 S0 - 1,50
Murteting Manages s AR5 - GO0
Assistang Marketing Manager 6-8 455K - 530K
Brand Manager fi= 10 Q80K - FROK
Assistant Brand Managed 5-8 GO - AR0K
Category Manages 5-8 300K - 430K
Asalstand Cabegoy Manager 3-5 240K - R0
Progdudt Manager 5-8 3400 - 4500
Assivtant Product Manager }-5 240 - 340K
Trache Marketing WManiger 5-8 GO - 530K
Assistant Trade Marketing Marages L . 1 A0 - 350K
IT § Telecommunications

Mlarkirtingg Direciod 154 1.5 1]
Muarketing Manager Ba AH0K - 720K
Assbsrant Marketing Manager L8 500 - 4306

Produdct. Manager 3.3 240K - 3B0K
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Hong Kong Salaries 2011

Sales & Marketing Professionals

Professional Services ‘Years of Experience Annsal Salary Range (HIEE)
Marketing Director 154 Il - 1.5M
Marteling Managet G- B+ 420K - 770K
Bendraess Development Diector 15s 120 - 20
Beriiriarii Dhvelipmant Mandige & - B+ 470K - 770K
FR Manaper = Bé 4200 -« JA0K
Publizhing

Fubd i F0a 150 - 20
Chroulstion Drecior 15%s 120 - 1. 5K
Circulation Marketing Mafged G-8 430K - HH0K
Ciroulation Sales Managper &-8 4200 - LO0E
Advertising Sales Director 154 TP LT
Adverthbng Sak-e Manageds E&-8 0K
Ratsill

Hiid ol Mirkiting 154 1.5 1]
Marieting Manages 104 4800 - 720K
Assistant Marketing Manager 5-8 325K - 455K
Mairkirtingg Exdrutlig 1-3 1300 - 24000
Beand Manager 5-8 125K - 455K
Assistang Brand Manages 3-5 740K - 375K
PR Manager -8 190K - 530
Asgistand PR Mansger 1-5 00K - 300K
MeecPandising [ Buser Manaper Bs 190K - 585K
CRM Directos 15s I - 1.5m
CREA Managed B ABOK - 720K
Adveriising Agency

Grgup Mandging Decios i T Y
Managing Director 154 158
Benirais Director | Management Supenvisor 12a I - 12m
Cligng Seprviops Dldecnos j sl - 1. 2M
Strategic Planning Déector 124 Il = 1.2
Gngrip Aoconsl, T 10+ GS0K - 730K
Accoind, Dhnectce &-8 4800 - LO0E
Aotount hMansger i 00K - 480
PR Agency

Managing irector i) 1BM4
DHrectod | Practicn Ligder 15+ il - 1,50
Account Directos -8 AB0K - ErHO
Aocound Mansger G 300K - 480K
Online

Sales Director Tha Il = 2m
Sales Manage: Bs 470K - 540K

Hotes to salary table:

1 Titles and bevel vary from organisation to cqganisation.

& The salary ranges gheen ane only approcdmate guides. For tallored salary advice. please contact us directhy,
3 12 month base salaries ane assurmed.

4 Al other benefits and bonuses are In addition to these figunes



2010 has been a year of recovery, rebuilding and
laying solid foundations for future growth. There is a
strong feeling of optimism across most industries
and for what 2011 will bring.
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Look out

for our next
Market Trends

& Salaries Report
in Summer 2011.

ambition

3911-17 Jardine Hou aught Place, Central, Hong Kong
T:+852 3101 3066 F 352 31m 3068

fu@amhlta Lcomhk resume@ambition.com.hk
www.ambition.com.hk

HONG KONG - SINGAPORE - LOWNDON » 5YDNEY » MELEOURMNE + BRISBANE
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